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Planning the journey
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Digital around the world in 2018

By 
Billions

7.6B
4B

+ 7%

3.2B
+ 13%

5.1B
+ 4%

2.9B
+ 14%

Total Population

Active Mobile Social Users

Unique Mobile Users

Active Social Media Users

Internet Users

Key Statistical Indicators for the world’s internet
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To p  5  s c r e e n s  u s e d

While teens have a reputation as gamers; laptops, 
TVs, and of course smartphones still reign supreme.



ENZ Workshops

Mobile is the new primetime
% All Teens who say they spend 3+ hours per day on this activity:

71% 
Watching 

videos

52% 
Using 

messaging 
apps

51%
Social

networking
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To p  M
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Based on the Google Play Store rank for each country

WhatsApp (128)
Facebook Messenger (72)
Viber (10)
WeChat (3)
Line (3)
Telegram (3)
IMO (3)
KakaoTalk (1)
Hangouts (1)
Android Messenger (1)
No data (14)

Is email dead?
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2018 Social media penetration by region

INSTAGRAM YOUTUBEWECHATLINKEDIN

WHATSAPP TWITTER FACEBOOK

Total active accounts on the most active social network in each region, compared to population
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How does their decision tree unfold?
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What information are they looking for?

Degree

Location

Application
Requirements

Tuition
Fees

English 
Language 

Requirements

Program

Intake 
Dates

Student
Services

Provider
Reputation

Research 
Expertise

Cultural 
Religion

Student
Services
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Target Audience and Opportunity

StudyPortals Hotcourses

I n t e r a c t i v e
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You (education providers) are not the 
car but the driver
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Unmeasurable

Low-tech

Analogue

You are in control
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Visibil ity

Digital

High-tech
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Geographical or behavioural
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D i g i t a l  C h a l l e n g e r s I n n o v a t o r s

P r o g r a m m e  
A d a p t e r sT r a d i t i o n a l

Small to Mid-size
No budget

International revolution

Diversity
X Factor

Expanding through 
partners

Programme mobility

Domestic based 
recruitment and 

marketing

H i g h
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Social  Media

Data 
Management

Channels
Instant M essaging

Bots
Integration

Events
Tablet App
Course W ebsites
Agents

Analytics
CRM

M arketing Autom ation
Application System

Student M anagem ent 
System

W eb form s
Em ails
Tagging
SourcesERP

Third Party

Web
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Conversion 
Triggered

Activity
• Custom Audiences
• Email Marketing
• Event Marketing
• Retargeting
• Social Media API
• Call back Campaign
• Telemarketing
• Marketing Automation
• AB Testing

1. Click to enquiry
2. Enquiry to application

3. Offer to acceptance

Intersecting 
Activities
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In what direction we go?

• Powerful course search 
functions

• Apps

• China based web and 
social media

• Online forums and 
webinars

• Video

• Personalised Content

• Live chat

• Single Online Application 
System

• Marketing Automation

• Bots

• Virtual Reality

• Behaviour Tracking

• On demand Printing

• Automatics IP recognition 
for language

• Recruitment events 
disconnected from 
the online world

• Email as the main 
channel for 

communications
• Bespoke application 

systems
• Heavy freight and 

brochures
• Speeding tickets
• Emails and PDFs
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How?
1. Understand the options
2. Use data to listen and plan
3. Find talent
4. Focus?
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Delhi Auckland
Routes
Navigation 

Personalise and automate

1. Media
1. Social
2. Search

2. Web
1. Organic
2. Paid

3. CRM
1. Mobile
2. Email

4. Admissions
1. Application
2. Acceptance
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What the future journey looks like?
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1

2

3

Video

Web

Automation

Interactive
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