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AGENDA:

1.Vietnam market insights (trends and demand)
2.0pportunities and barriers to student recruitment

3. Tips to get cut-through in Vietham market
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1. Vietnam = highly
potential market in SEA, yet
competition Is tough.
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VIET NAM'S ‘GOLDEN POPULATION’ ROBUST ECONOMIC DEVELOPMENT

. 2023 GDP: USD 4308 [5,05% vs. 2022

13.90% Total lation: -
o 00 o « 2024 projected growth rate
Young people (aged v' 5.8% (IMF)
15 -24): ~20.7mil v 6.0% (ADB)
ici rr]g';fyf Etfl']rgzgs& « Middle class account for 13% in 2023
REE0i0 « 1.7 mil of university (projected: 26% by 2026)
students « 19,400 millionaires by end 2023 198%
over the past decade — the highest growth
= 0-14 yo = 15-59 yo => 60 yo worldwide

KEEN TO INVEST IN EDUCATION

State budget for education accounts for Education spending of household

18% of total expenditure over the past 10 expenditure in major cities is 4 /%0

years, equivalent to 4,9% of GDP
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Number of Viethamese students studying overseas the

Viet Nam is the largest market for outbound students in

\

past years Southeast Asia
//
2019-2020 190,000 Outbound Higher Education Student Flows From Southeast Asia By Source Country
2021-2022 (covid-19) 132,000
2023 200,000
-SQ,ODO— 9% A k
Vietnamese students in the US in 2023
- 6000-16% | -
Sub-Region Place of Origin Academic Level Ng?:jz‘:_‘g bpfg\?igﬂes ];:gg;
ASIA Soytheast Vietham Undergraduate 14,295 2.5 W vietnam W hcloysia W ncionesia W Thailana B Others
Asia Graduate 3,768 4.8 \ Source: UNESCO global student flows 2021/22, accessed Oct 2023
Non-Degree + 561 30.8
OPT 3,276 19.5
Viethamese students in Australia over years
Sector v 2017 2018 2019 2020 2021 2022 2023
Higher Education 15,005 15,695 16,292 15,591 13,588 14,203 18,170
VET + 6,922 5,887 5,679 6,069 6,288 6,304 8,360
Schools 2,918 3,535 4,250 3,951 2,839 2,374 3,460
ELICOS + 4,529 3,754 4,405 2,927 1,411 2,774 8,418 :

NEW ZEALAND
EDUCATION
Manapou ki te Ao




DEMANDS FOR VOCATIONAL TRAINING IN VIETNAM

0,0,0,0
Sietee /00,000 — 500,000
Vietnamese students enrol in vocational institutions
every year

afill 750

employment rate right after graduation

8
@i Industry — Institution partnerships (job

guarantee, scholarships, foreign language learning,
study exchange, internship abroad, etc.) to meet
high demand from industry:

({ ) ﬁﬁﬂ @ PRIORITY INDUSTRIES FOR DEVELOPMENT

Vineroup
Semiconductor technology, Manufacturing (electric vehicles,
- D e A hOSP'ta"tV textiles, electronics, F&B, chemicial/ interior decoration,

leather & footwearr,...), Green Economy (renewable
n, Pa. te energy),...
o%m GO{,S’ |: AMSO Llfe De5|gn

KABAYA
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TECHNICAL & VOCATIONAL EDUCATION & TRAINING (TVET) IN VIETNAM

Tertiary
(ISCED 5-8)

Postsecondary
non-tertiary
(ISCED 4)

Master
1

Bachelors
4 years

College training

Upper Secondary
3 years

Upper
Secondary
(ISCED 3}

_________ i_________

Lower Secondary
4 years

Lower
Secondary
(ISCED 2)

2-3 years
J I Governed
by Ministry
Secondary TVET
3-4 years Of Labour
| I and Social
Affairs
Certificate
Certificate | = Certificate il I (MOLISA)

1
Elementary TVET
Up to 12 months

Primary
(ISCED 1)

General education

TVET

&Compiled by UMESCO-UNEVOC International Centre.

Primary Education

5 years

= Compulsory education

= Fducation pathway

Decision 2239/QD-TTg on approval of the Vocational

Education Development Strateqy in the 2021-2030 period.

Goals toward 2030:

» 50-55% secondary students proceed to TVET system
* 50% workforce will undergo retraining & continuous

training

 90% labour with IT skills

TVET institutions in Vietham (2024)

1,886

63.8% public vs. 36.2% non-public

/& N
/8 %)
[ & =z \
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74
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E ﬂ@ “Education

VIETNAM
AUSTRALIA

Vocational College

= THINK NEW

SAIGONIOURIST

HOSPITALITY COLLEGE
Amember of G SAGONOURSTcrcur
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TECHNICAL & VOCATIONAL EDUCATION & TRAINING (TVET) IN VIETNAM

SOME ODA-FUNDED PROGRAMMES & INTERNATIONAL PARTNERS

Duration

Deutsche Gesellschaft

* Federal Ministry -
for Economic Cooperation ) I Z fir Internationale
Zusammenarbeit (GIZ) GmbH 2024_ 202?

and Development

GERMAN: The Programme
“‘Reform of TVET in Viet Nam”

https://www.tvet-vietham.org/
Funding: AUD 86.4 million

AUSTRALIA: Aus4Skills Al Australian Government
L | N

oL TOVO, St ee

TARESEE™  Department of Foreign Affairs and Trade Duration: 2016-2025

https://www.aus4skills.org/

SNG VIET,
OB KD

25

D
(33 =
e Z
g S
% S
Q 1

UANG NGA

KOREA: $35mil loan for the
establishment of 5 TVET colleges

SINGAPORE: Viet Nam —

NEWZEALAND
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Singapore Vocational College
= THINK NEW #
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ENGLISH LANGUAGE TRAINING IN VIET NAM

RATE OF ENGLISH LEARNING THROUGH DIFFERENT CHANNELS
Source: Edtech Agency (2023)

English learning channels in Vietram KEY ENGLISH TRAINING CENTERS IN

A yola

ENGLISH

International English language
certificates (IELTS, TOEIC,
TOEFL, PTE,...) for:

* Viet Nam university
entrance/ graduation

« Job opportunity (Navigos

_— - g S s
App Lessons Youtube Books Engl:f:n’ir:rlnmg @@ BRITISH i Group survey - 60% ng |

I @@ COUNCIL . openings required foreign

Number of downloads of selected language learning apps i :

in the Asia-Pacific region in 2023YTD, by market education for ife

language skills)

0

 Study abroad & immigration
15,000,000 M«
— St \f oy O >62% Vietnamese people
P Bylsh 77> taking IELTS in 2022 are
i — between the ages of 16 and
| — — IELTS Figieer  MsHO

22, four times more than in

—_— e = A e | -
English Club UN
& S R & & & s JuNioR,
& A & QO o R
. - B
« = & o & < -
N < EDU(‘:.AT ION & TRAINING J5C ANH NGU Ms HOA

o & &
MsHO& (uicoticp T TTTTTTTTmmmmeoees

S TRUEN M NG

@ Babbel - Language Learning @ Buddy.ai: Early Learning Fun ) Busuu: Learn Languages
@ Cake - Learn English & Korean @ Cambly - English Teacher @ Duolingo - Language Lessons

@ ELSA: Al Learn & Speak English @ EWA English Language Learning @ HelloTalk - Language Learning
@ iHuman Chinese @ Learn 33 Languages - Mondly @ LingoDeer - Learn Languages _

@ Lingokids - Play and Learn @ Memrise: speak a new language @ Rosetta Stone: Learn Languages
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AUSTRALIA

Study in vocational schools with 6,000 — 8,000 AUD/ year
Scholarship up to 2,000 AUD
Study English program with 300 — 450 AUD/week

_: A=
<«

DU HOC
NGHE uc

AN

«/ Thdi gian hoc 2 ndm
Chi tu 36 triéu

Nhén hoc béng Ién téi
AUD 2000

Diéu kién dé dang

* Mién tiéng Anh 48h/2 tuin véi
* Mién ching minh Tif 120 trigu/nam thu nhap tir
thu nhip .

« 17 tudi tré lén 50-70 trigu/thang
‘ CHIPHI i
A _HOC TAP THAP 4 ab ANt THiM

B LIEN HE LUONG CAO

B 024-6685-5658

hatoco.com.vn

YEU CAU DR

© 0919.219.989 @ http://pandaedu.vn 0 (@duhocngheucpanda

V4
DU HOC NGHE DE DINH CU%O
NGAY HOM NAY
Vuot qua gidi han, khai sang tuong lai day hira hen

@ Hoc phi 6000 téi 8000/nam (khoang 100 téi 120 triéu VND)
@ Co hoilam viéc 40 gio/tuan véi mirc luong $800 t6i $1,600/tusn
& Cohéi dugc cap visa lam viéc 485 sau khi ot nghiép

TiM HIEU NGAY

@ www.uca.com.vn Q 0288886888 & info@uca.com.vn

—

Cap nhat thong tin
vé du hoc Uc
chuong trinh

tiéng Anh ngan han
\
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USA rol Kham pha hinh thic
APPLYZONES du hOC tié'ng anh
- Study in vocational schools with $4,000 — $9,000/ year ngan han tai My

« Study English program with $600 — 1200/week

ou Hoc NGHE v | E RV
AR PHAL dmucw A DU HOC NGHE MY
' = TIET KIEM - NGAN HAN

T cn hung shap hoc hiln dol IR Du hoc ngh# My dang k& mot trong nhang xu hudng
Sugc rin ipin K cag dugc nhiu du hoc sinh lua chon so vdi 18 trinh du
Ko thius e chudn gulic hoc bal hoc My truyén théng. Chuong trinh hoc giap

sinh vién tiét kiem dugc thi glan, chi phi.

POC NGAY

i ®© 00

— po” W sEsensnen
ane .
www.duhoclienminhchaua.com

)r

S0 b wide b ndog md,
anh oot it dal gt MY

Quy trinh nhdp hoe dar glan,
=g glan hoc nhanh chang

Priabons Tintng Tad P sebd Pt Laay WA B Wt e e Mvanoms
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CANADA

@Nia ara
College
Canada
APPLIED DREAMS.

DU HOC CANADA
CUNG CHUONG TRINH
TIENG ANH NGAN HAN

4 TUAN TAI TRUGNG

NIAGARA COLLEGE CHO

KY NHAP HOC 01/2019

HEW‘\?&RLD

EDUCATION

« Study in vocational schools with 11,000 — 17,000 CAD/ year
« Study English program with 1,000-1,500 CAD/ month

@ El GROUP

DU HOC NGHE CANADA
CHON NGAY El GROUP

\

1// g . |
EN CHON DU HOC NGHE N
CAMD ‘ i l

Khdng can ching minh tai chinh { y & Khéng cén chimg minh tai chinh
@ Chuong trinh hoc chit lwong, bing cép cd gia tri
@ Tang co héi vigc lam va khé ndng dinh cw

& Thdi gian dao tao ngén

& T6i yu chi phi hoc nghé

Viua hoc vira lam vifa c6 hudng ludng

<
]
& Ty lédé VISA 100%
<

Co hdi dinh cu réng mé

@ Visit aur website I © More information
“/ www.duhocedutime.edu.vn 0939932383

L]
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2. Opportunities & Barriers
to student recruitment
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B Universities

VIETNAMESE STUDENTS IN NEW ZEALAND OVER YEARS
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2016 2017 2018 2019 2020 2021 2022 2023
PTEs B English Language School [ Schools

Viethamese students in New Zealand for PTE sector
2016 2017 2018 2019 2020 2021 2022 2023

568 643 676 463 371 229 175 175

= THINK NEW #

Te Pukenga
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Agents — The Good. The Bad. The Ugly

e No anchor/big agents like other destinations (IDP-Australia, CEI-Canada,
Shorelight-US, ISC-UK)

e Small agents relying mainly on word-of-mouth channel - difficult to scale &
vulnerable to changes.

e New players joining the game: B2B agents, agents switching to NZ due to
Australia’s change of policies

e Agents tend to prioritise promoting for institutions that have in-market reps and
scholarships and are willing to support their fairs.

e The relationship between agents and INZ is constantly challenged.

o
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Key cities: HCMC & Hanoi

St u d e nt d e m O g rap h I C S Emerging cities: Danang, Nha Trang, Daklak,

Dalat, Vung Tau

1 Quality education

TOP MOTIVIATIONS FOR
OVERSEAS STUDY (*)

Career prospects abroad

',;_“- : 3 Open doors for new opportunities in the future
1 Has a beautiful natural environment
5 Offers opportL_mlit_ies for outdoor leisure and
NEW ZEALAND IS KNOWN adventure activities
FOR (*¥) 3 Offers a quality education
. 4 A safe place to live and study

Is welcoming and accepting of people from

other countries
(*) Based on agents’feedback

w NEW ZEALAND
EDUCATION
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(**) Source: FiftyFive5 @
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G

Student support _
E 550 prograrms . Gﬂmr;ment
. . - websites / websites
General social media A o for internationl
R Specific institution Specific institution _ sydents
E E open days wehsites L
E = —e Educotion agents Other students who
S E 45% howve already studied —,
Government websites/ websites § E M PATENES O OMNE! - Online student orerEes
for international students gz emeassagars  Friends / peope |
Lid g ™, W know who are
= 5 35% Parents or fomilies of intenalimg to study
E = those studying CVErseas
Other students who have already S um overmen Specific Institution
studied overseas = Education fairs social media pages
25%
General social medio —*
2
10686 15% 208 25% 30 35% 4% A5% 5% 555 [,

INFO SOURCES USED IM L3M

Source: INTO University Partnerships:
Viethamese Gen Z, June 2022 survey

KEY INFLUENCERS IN STUDY ABROAD CHOICES

o Parents
o In-person counselling (institution market representatives/ local agents) S
NEW ZEALAND
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3. Tips to get cut-through In
Vietham market
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3 Golden Tips

1. Agents

* A mixture of agents (B2B/B2C, old/new, NZ-only/multi-destinations)

* Regular conversations on updates, scholarship offers, incentives, etc.
2. In-market visit

« Not just agent visit. But to encourage agents to organise something for you during your
Visit.
« No problem if no market visit. Support agents’ online marketing instead.
3. Leveraging ENZ's initiatives
* Education Fairs & Agent Seminars
« Agent Co-funding activities / Agent Fairs
* PRopportunity

NEW ZEALAND
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